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Political Communication Strategy is a process to determine the technique to 
deliver political messages which is commonly used by the politicians 
(communicator) towards the public (communicant). This strategy is an important 
element in order to achieve the main political goals of, especially, the legislative 
candidates of The Indonesian Democratic Party of Struggle (PDI-P) of Boyolali 
District, considering the high level of competition in 2014 Election in Boyolali. 
Through the Political Communication Strategy, the society ascertains whether the 
supporting aspirations and the monitoring have been well-delivered and included 
into the various public policies. Moreover, the strengthening of this strategy’s 
concept is caused by the strengthening of Indonesian democracy. 
The aim of this research is to understand the Political Communication Strategy of 
PDI-P legislative candidates who get the most votes during the Legislative 
Election on 2014-2019 period in Boyolali District. There are 10 informants in this 
research who are the candidates with the most votes in each Election Area (Dapil) 
in Boyolali District and their Campaign Team. This research uses qualitative 
method by collecting the data through the interview and the documents in order to 
analyze the Political Communication Strategy of PDI-P legislative candidates 
receiving the most votes in Election Area I-V during the 2014-2019 Election 
period in Boyolali District. 
In the Legislative Election on 2014, the legislative candidates from PDI-P of 
Boyolali District conduct a good Political Communication Strategy by 
communicating with all political power, such as community organizations and 
public figures. The Political Communication Strategy is used by the legislative 
candidates and their campaign team in order to receive the most votes during the 
Legislative Election in Boyolali District. 
Keywords: Strategy, Political Communication, Legislative Election on 2014-
2019 period, Boyolali District 
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